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* Prepared meals partially or fully cooked
— Sous Vide

« Unprepared meals to be assembled and

cooked at home
— Meal Kits

e Expansion of deliver options out of the

traditional sectors

— Uber Eats
— Amazon Prime Now
— Virtual Restaurants
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* Importance of family meals philosophy

« Changes to the family dynamic

e On Demand Culture



Family Dinners:

« Better family relationships

* Lead to healthier choices

e Leads to better grades

« Are a chance to explore new foods
e Lead to greater happiness
 Promote portion control

« Equal healthy kids

* Relieve stress




The Rise in Dual Income Households

% of married couples with children under 18
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On Demand Culture
 Movies

* News

e Social media

« Communication
 Food

e Clothing
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